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ΑΓΓΛΙΚΑ Γ’ ΕΠΑΛ - ΤΟΥΡΙΣΤΙΚΑ 

Contents of a Brochure 

A travel agency brochure should include an engaging introducƟon, highlights of key aƩracƟons and 
acƟviƟes, and pracƟcal travel informaƟon. It should also feature high-quality images, a clear 
structure, and contact details for the agency. Key secƟons to include are: an overview of services, 
details about the desƟnaƟon or package, local culture, and pracƟcal Ɵps for travelers.  

Engaging content 
 Catchy headline and tagline: Use a visually appealing cover with a strong Ɵtle and a short, 

enƟcing tagline to grab aƩenƟon.  

 IntroducƟon: Start with a bold statement about what makes the desƟnaƟon or your agency 
unique.  

 Vivid descripƟons: Use evocaƟve language to describe sights, sounds, and experiences to 
inspire wanderlust.  

 Customer focus: Highlight what travelers can do, from specific tours to local adventures.  

Structured sections 
 Company overview: Briefly introduce your agency, its name, logo, and what makes it 

unique.  

 DesƟnaƟons/Packages: Provide details on the locaƟons you cover and the specific tours, 
cruises, or resorts you offer.  

 Key aƩracƟons: List famous landmarks, hidden gems, and natural wonders.  

 Local culture: Share insights into local cuisine, tradiƟons, or cultural highlights.  

 Suggested iƟneraries: Offer sample trip plans to help customers visualize their vacaƟon.  

Essential practical information 
 Contact details: Include your agency's website, phone number, and other contact 

informaƟon.  

 Traveler Ɵps: Add useful advice such as emergency contacts, transportaƟon info, local 
safety Ɵps, or warnings about common scams.  

 LogisƟcs: Include essenƟal details like accommodaƟon opƟons, best Ɵmes to visit, and 
necessary travel documents.  

Design and layout 
 High-quality visuals: Use professional images that capture the essence of the desƟnaƟon.  

 Clear and logical flow: Organize content into logical secƟons that are easy to follow.  
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 Balanced text and images: Avoid overwhelming the reader with too much text or too many 
pictures.  

 Consistent branding: Use a consistent color paleƩe, font, and design to create a 
professional look.  

 


